

















Astra’s BEST Kick Off!

On the 27th of July 2009, Astra Motor officially introduced its
“BEST” core values with the BEST Kick Off Campaign. Standing
for Business Awareness, Excellent Services, Synergistic Teamwork
and Trust Worthiness, these core values serve to reaffirm the
company’s vision and efforts in its pursuit “to be the preferred
main dealer and robust retailer” in Indonesia.

To commemorate the occasion, five regional offices in Indonesia
were connected via video-conference to signify the common
bond they share in the core values of the company. The
implementation of this campaign will be followed by a series
of Socialization Training sessions for the management teams
within Astra Motor.

Astra’s Showcase At
The IIMS 2009

The 17th Indonesia International Motor Show 2009
(IlIMS) was a resounding success, considering the recent
economic climate, and definitively proved its status
as the largest and grandest automotive convention in
the country.

From 24 July to 2 August, the IIMS showcased the
vibrancy of Indonesia’s automotive industry with a wide
variety of vehicle exhibits from the world’s leading
manufacturers. From the latest road models,
to unique and exotic concept cars, the show
provided something for everyone. And to add
even more pizzazz to the visual spectacle,
adrenalin inducing events such as the
Achilles Drift Show and Wimcycle BMX

Jam were organized.

In keeping with the show’s tradition,

visitors to this year’s IIMS were invited

to vote for their favourite car at the

show, and the winner this year, by quite

a sizeable margin, was Astra’s Toyota

Prius, whose victory clearly demonstrates
the growing eco-consciousness of the
Indonesian public.

Astra Otoparts Wins
Frost & Sullivan Award

PT Astra Otoparts Tbk (AOP) was crowned with the 2009
Automotive Component Manufacturer of the Year Award, by
Frost & Sullivan on the 25th of June 2009, in recognition
of its consistent quality and reliable service throughout
the year.

As a global automotive consulting firm with representation
throughout the Asia Pacific, Europe, Africa and America,
Frost and Sullivan is particularly well-placed to assess the
performance of the world’s automotive companies and their
supporting component, distribution and financing entities.

Besides Astra Otoparts, numerous other companies from the
Asia Pacific region were also recognized for their distinguished
performance and ability to consistently offer high-quality
products for the local and global markets.

Astra’s Value Chain
Synergy Programme



products & services

C&C Does Its Part To
“Upturn The Downturn!”

Leveraging the subsidies made available under the Skills
Program for Upgrading and Resilience (SPUR), C&C sent more
than 200 employees over the past 5 months for skill enrichment
and development.

With the aim of improving the fundamental skills of its
participants, SPUR features different courses for staff from
different departments. To improve their frontline service,
the company’s sales staff were taught how to deliver better
personalized service, whilst supervisory staff learnt to improve
their problem-solving and decision-making skills.

THACO Plays Host To
The Kia Distributors
Conference 2009

The SPUR programme is a two-pronged government initiative to
stave off private sector retrenchments by providing subsidies for
companies to send their employees for nationally-certified skill-
upgrading courses, with companies receiving absentee payroll
for each training hour away from work.

The Asia-Pacific Kia Distributors Conference 2009 took place on To celebrate the honour of hosting the conference (which reflected Kia
15th October at the Furama Resort in Da Nang, Vietnam, with Motors’ assessment of Vietnam as a key market for the future), and
THACO Kia playing the role honoured hosts for the occasion. to coincide with the arrival of the conference’s delegations, THACO
Described by Forbes magazine as having one of the six most inaugurated its new Kia Showroom with a major launch party.

beautiful beaches on the planet, the lovely coastal city welcomed
over 40 CEOs from different countries in the Asia-pacific region Amongst the luminary guests in attendance were the municipal contest .
for this Conference. government of Da Nang, authorities of Quang Nam, representatives

and distributors of Kia, as well as customers and major partners : T
Graced by Mr Byung Tae Yea, Vice President of Kia Motors of THACO. The launch party also saw the highly anticipated debut N
Corporation, and Mr Lee Se Il, Kia’s Chief Executive Officer of two new Kia models, the Kia Koup and Kia New Sorento, J
for the Asia Pacific region, the conference sought to promote in Vietnam. .
interaction between its constituent members, to shape and :
define the strategic development of Kia’s brand in the region. N

Solution to last issue’s contest:
Ice Cream Word Search

The five lucky winners to win an
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exclusive Mitsubishi Ralliart Goodie Bag are:

1.
2
3
4
5

Mohd Osman Bin Mulasah Markan, Pandan Gardens
. Mahani Bte M Sarnon, Pandan Loop
. Ng Yong Kit, Eunos Link
. Agnes Tan, Leng Kee
. Lim Aik Soon, Mercedes-Benz Centre
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C&C’s Workplace Health Programme
Watch Out For Santal!

There are ten differences between the two pictures of
Santa. Can you find them all?

Cycle & Carriage’s Workplace Health Programme (WHP) aims
to promote mental resilience at the workplace, as part of the
Company’s mental health initiatives.

It was officially launched on Mental Wellness Day, the 4th of
September 2009, at the Alexandra Complex’s recreational lounge.
Organised in partnership with the Health Promotion Board,
the event featured educational exhibits that sought to raise
awareness about the importance of mental health.

Lucky Draw Prize
Citroén Coupon Holder

Mental Health Talk seminar entitled, “Cultivating A Healthy Mind”, Name:

that engaged employee in positive thinking and light hearted
interactions to encourage mental relaxation and stress relief.

Department:

Contact No:

In line with the mental wellness drive, the company also launched
an Employee Counselling helpline that is manned by trained
professionals from the Changi General hospital. It is hoped that
the helpline will provide an avenue that employees can turn to
should they feel overwhelmed by family, financial or emotional
issues. To further reinforce its commitment to the mental
wellbeing of its staff, the company also extended staff insurance
coverage to include stress-related psychiatric treatment.

Rules & Regulations: Open to all staff in the JC&C Group e All entries must Please send all entries by 1 February 2010 to:
be submitted with the original entry forms e Editorial committee members, Karen Low, PR & Communications

contributors and the design agency are not eligible ¢ Names of winners will be .
published in the following issue of JC&C TIMES. Corporate Affairs Department
Jardine Cycle & Carriage Limited

239 Alexandra Road, Singapore 159930
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